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CIUDADANA
CONSTRUYENDO UNA

AGENDA INNOVADORA
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Contexto: nuestro sector
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International tourist arrivals to reach
1.8 billion by 2030

International tourism, World International Tourist Arrivals, million
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En el mundo:

e

Entre 5,000 y
6,000 millones
de turistas
domésticos

1,186 millones
de turistas
internacionales
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10% del PIB

1 de cada 11
empleos

7% de
exportaciones
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Los paises mas visitados del mundo

- - : Tasade
Posicion | Posicion . Miillones Py

1 1 Francia 86.0 2.6%
2 2 Estados Unidos 779 1.2%
3 3 Espana 68.2 4.9%
4 4 China 56.9 2.3%
5 5 ltalia 50.8 4. 7%
6 6 Turquia 393 -1.2%
7 7 Alemania 350 5.9%
8 8 Reino Unido 339 41%
9 10 México 32.1 9.5%
10 9 Rusia 316 6.2%
11 14 Tailandia 299 20.4%
12 13 Austria 26.7 5.6%
13 11 Hong Kong 26.7 -3.9%
14 12 Malasia 25.7 -6.3%
15 15 Grecia 23.6 7.1%

Tabla 3.1. FUENTE: elaboracién propia con datos de la OMTy, directamente, de algunos de los paises.
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e SuUSTeNTUR.  LLEGADA DE TURISTAS
THISMO RESPONSABE INTERNACIONALES

2008-2015
|Turistas de internacion + turistas fronterizos)
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35,000
INGRESO DE DIVISAS POR EL GASTO DE 4.9%TM
LOS V!SITANTES INTERNACIONALES 30,000
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Grafica 4.1. FUENTE: elaboracion propia con datos del Banco de México.
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NUMERO DE TURISTAS AL ESTADO 2007 - 2015

Quintana
Llegada de turistas a Quintana Roo
2007 -2015 Roo
15
TURISTAS TOTALES:
3 01 2012: 8,640,958
2 19 ' 2013: 9,411,236  +8.9%
g 3 . sy 107 12014: 10,137,509 +7.7%
ot 7.9 2015: 10,634,681 +4.9%
- 7 6.9
S 5 :
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Quintana Roo Datos 2015

10.6 millones de . 19 millones pax
. 3.8 millones de
turistas . Aeropuerto de
. : cruceristas ,
internacionales Cancun

+ 8,000 MDD d
2.2 millones ’ © + /- 90,000
derrama

visitantes a ZA , . cuartos de hotel
economica

La dinamica de la zona trae consigo impactos ambientales y

sociales

Macizo Forestal en Zona costera Sistema de Rios
buen grado de Arrecife Mesoamericano, Subterraneos
conservacion manglares, dunas Unico
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Contexto: los mercados
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El mercado de consumo “ético” en el Reino Unido

Ethical spending in the UK, 1999-2013
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Ethical Food & Drink Green Home Eco-Travel & transport Ethical Personal Products Community Ethical Money Boycotts

(e o 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 20Mm 2012 2013
U 13,046 15477 13,577 15671 21,789 25196 25432 31,533 35664 35371 41,876 44,981 66,991 74,008 78,099

Ethical Consumer, 2014
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Future Traveller Tribes 2030

Understanding tomorrow’s traveller

KYBERNUS "=~

LIDERAZGO CON VALORES Y COMPROMISO

[=] rurss... amapEus Six New Traveller Personalities

Simplicity
Searcher

Obligation Reward
Meeter Hunter

Social
Capital
Seeker

Ethical
Traveller

Fuente: Future Traveller Tribes, Amadeus, 2015
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Future Traveller Tribes 2030

The six Traveller Tribes
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Obligation Meeters

H H have their travel dwices restricted by the need to meet some
ConCIGnCIa bounded objective. In addition to business travel commitments,

H these obligations @n include personal cbligations such as religious
2 - PreOCU paC|OneS festivals, weddings, and family gatherings. Business travellers are

1 the most significant micro-group of many falling within this @mp.
am blentales Although they will arrange or improvise other activity around

i Te their pri rpose, their eeds and behavi
3. Contribucion ala . o e s o
economia local place, at a certain time, without fail
4. Inmiscuirse en la e
cultura local

5. Comprometerse

Simplicity Searchers

value ease and transparency in their travel
planning and holidaymaking above all else,

and are willing to cutsource their decisior-making
to trusted parties to avoid having to go

through extensive research thermnselves.

—_—

BEsYTYrFrEsSsSsEsEERYYIFIES AR R RN Y Y

con diferentes Ethical Travellers Reward Hunters
exper|enC|aS de allow their conscience, in sorme focus on self-indulgent travel that
. shape or form, to be their guide will often mix a foaus on lwary with
V|da when organising and undertaking their self-improvernent and personal health
travel. They may make concessions The seeking of ‘reward” for hand work
6_ Usar |aS redes to environmental concemns, let their in other areas of their life is what
. politial ideals shape their choices or motivates them. They are looking for
sociales al have a heightened awareness of the luairy experiences that are several
. . ways in which their tourism spend notches above the everyday.
maximo contributes to economies and markets,

7. Contar, a través
de las redes, su

experiencia dia a
dia Cultural Purists

use their travel as an opportunity to

Social Capital Seekers

understand that to be welt-travelled is

an enviable personal quality, and their choices
are shaped by their desire to take maximal
sodal reward from their travel They will
exploit the potential of digital media to enrich
and inform their experiences and strucure
their adventures with the fact of their being
watched by online audiences ever in mind.

: immerse themselves in an unfamiliar
2 culture, looking to break thermselves
entirely from their home lives and engage

g m sincerely with a different way of living.
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Vayabte
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LIVETHE DESTINATION

tours-
by locals.com

Unique Travel Adventures
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El mercado de turismo de naturaleza esta a la alza:
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Us.

[ US Trave | er Se gm entati On] Adventure Pulse

ADVENTURE
GRAZERS

MASS 3
TRAVELERS 23.90%

34%

ADVENTURERS
20%

UP AND COMING
ADVENTURERS
14.40%

ADVENTURE
ENTHUSIASTS
7.5%
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Contexto: la respuesta en la agenda
internacional
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Convenio sobre la
Diversidad Bioldgica

LA VISION

“Para 2050, la diversidad biologica se valora, conserva, restauray utiliza en forma racional, manteniendo los
servicios de los ecosistemas, sosteniendo un planeta sanoy brindando beneficios esenciales para todos.”

Meéxico es sede de la 13va Conferencia de la Partes del CDB,
recibiremos en nuestro pais a delegados de mas de 190 paises
para discutir la proteccion de la biodiversidad, y uno de los temas
estratégicos es TURISMO
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FIN SALUD EDUCACION IGUALDAD
DELA POBREZA ' YBIENESTAR DECALIDAD DE GENERO

AGUALIMPIA

Y SANEAMIENTO

TRABAJO DECENTE RIA 10 REDUCCION DE LAS ' J
Y CRECIMIENTO DESIGUALDADES Y Fngﬂ MC
ECONOMICO N ' RA RESPONSAE

i

1 ACCION 1 4 VIDA 1 PAZ, JUSTICIA 1 ALIANZAS PARA
POREL CLIMA SUBMARINA EINSTITUCIUNES LOGRAR
LOS OBJETIVOS

OBJETIVE:S
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ONU declara al 2017 Ano Internacional del Turismo Sostenible para el Desarrollo
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Los colores de |a economia:

Economia Verde
Economia Azul

Economia Naranja
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Para cerrar el contexto: el éifuturo? de
los viajes
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DESTINATIONS 2020: The Future of Travel

SENSORY
EXPERIENCES EVENT-BASED i — HOLIDAY FINANCE
OPENING UP TOURISM PREMIUMISATION
IMPROVED OF SECOND-TIER CULTURAL SAFE LOW-COST
DISABLED DESTINATIONS TOURISM ADVENTURE LONG-HAUL
ACCESSIBILITY
RE;L(;E'g:S GROWTH EBT BURDENS
VOLUNTOURISM OF INBOUND
DARKTOURISM TOURISM GROWTH OF GLOBAL
SLEEP HOTELS OFF LIMITS MIDDLE CLASS
FAKE' FUSION ROOTS AREAS EUROPEAN.
DESTINATIONS HOLIDAYS TOURISM VOCATION ECONOMIC HUB NSTABILI
VACATIONS
FILM & BOOK . DESTINATION SHORTAGES
AERRALIVES: INSPIRED EDUTOURISM' NEW DEFINITIONS
TO TRADITIONAL DEF
HOTELS HOLIDAYS OF VALUE
STRESS RECOVERY .
FOOD TOURISM TRIBAL THE ‘LIKE’ ECONGMY
MEDICAL e oyt
MANCATION: RICE TRAVEL AGEING OF
RSO TOURISM POLARISATION EVUROPEAN WORKFORCE
DESTINATIONS HUB WORK INSECURITY er:uEE "ni“_?fﬁ"
YRITAGE TECH-FREE R
VACATIONS A INCREASING
FINDING  RESORTS ::’:JCR:“ES";G GROWTH OF R
THE REAL MPLEXITY P/T & FREELANCE WORK UPGRADABLE P
You SWITCHING OFF EVERYTHING AUTOMATION
SPACULTURE  TIREDALL
LOW-COST THE TIME
CRUISES NOSTALGIA  CASHMLESS TRAVEL
A LAST MINUTE
wEAL & werdBEme SEARCH FOR 700 MUCH DIGITAL NOMADS =Ll EVERYTHING
HOLIDAYS AUTHENTICITY . CARBON INFORMATION
FOOTPRINTS
SOLO TRAVEL
INCREASING AIRPORT AUTOMATION 30 PRINTING
IMPORTANCE SEHAVIOURAL HUB TECHNOLOGY HUB
OF AESTHETICS MEMORY T00 MUCH CHOICE
ECO-TOURISM CREATION 1pavELLING ESCAPISM BIOMETRIC PEER-TO-PEER
LIGHT SECURITY TRAVEL
LOCALISM INCREASING WEARABLE
INDIVIDUAL TRANSPARENCY R COMPUTERS
WEATHER GPS BAGGAGE
WEATHER INSURANCE
ESCAFES INCREASED ANXIETY L e HORGRENTALS
ETHICAL TOURISM BOARDING
OIL PRICE USER CREATED
WEDER ICE TOURISM AT PHONES BECOMING . TRAVEL CONTENT
WEATHE T - MICRO- ol WALLETS
SLOWTRAVER PERSONALISATION  SE-FIES
WEATHER .
PLANNING FUEL EFFICIENT VIRTUAL REALITY
AIRCRAFT WATER SHORTAGES gMART HOTEL ROOMS SIGNAGE
CROWD-SOURCED
ENVIRONMENT HUB
CARBON NEGATIVE PHOTO ALBUMS
e e UBIGUITOUS WI-FI
ARCRAET : STREAMING HOLIDAYS REAL-TIME
TRANSLATION
LIGHTER AIRCRAFT e L
NEW MATERIALS LONG-DISTANCE RAIL RISING ENERGY CTLYOR
cOSTS
www.nowandnext.com

MAP MAKER: RICHARD WATSON
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Tendencias

— Experiencias: “Stress recovery”

— Gestion de destino

— Eventos

Economia

— Crecimiento clase media

— Nueva definicion de “valor”

— La economia del “like”

Comportamiento

— Salud y bienestar
— Autenticidad

— Slow travel
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e Medio ambiente
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— Viajes carbono neutral / negativo

— Eficiencia energética

— Clima mas “agresivo”
* Tecnologia

— Impresion 3D

— Nomadas digitales

— Realidad virtual / aumentada
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MUCHAS GRACIAS
Vicente Ferreyra Acosta

vicente@sustentur.com.mx

www.sustentur.com.mx
FB: Sustentur TW: Sustentur
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